GVPCCC Marketing and Public Relations Committee

Minutes

December 4, 2006

Transitions Family Violence Services, 137 Kings Way, Hampton
In Attendance:

· Julia Campbell, Director of Development & Community Relations, Transitions Family Violence Services
· Beth Degan, Development Coordinator, Center for Child & Family Services

· Sherran Denkler, Director of Development, Catholic Charities of Eastern Virginia, Inc.
Goals:
· Evaluate the GVPCCC’s presence in the community and methods to enhance its visibility amongst the service sector, legislators, the media, and other community leaders. 

· Evaluate the GVPCCC’s current marketing strategy and propose a plan for improvement.
Objectives:
· Review the web site, the e-blast, the brochure, and any other materials that the GVPCCC has developed to promote the group and to recruit new members. 
· Develop a media strategy to get the GVPCCC’s name out in the community through press, radio, TV, etc. 
· Develop a small budget, if necessary, for needed promotional items, advertising, etc. 

The GVPCCC is not a 501c3 – they cannot receive donations on their web site. 

VA Enterprises provided the money for the web site (start up) – they could be a possibility for future marketing funding. 

Get the most updated list of members on the web site. 

Send out a survey to GVPCCC members to find out why they are members, some of the strengths and weaknesses of the GVPCCC, how and where we could increase our visibility in the community, and if they would like to participate in our Committee (or someone else in their org). 

It was decided that the Committee would review the e-blasts, the web site (http://www.gvpccc.org) and the brochure to determine strengths and weaknesses. 

Suggested that the GVPCCC develop a comprehensive calendar list from all Committees and agencies, have GVPCCC materials available at all events. 

Maybe have an Open House to showcase the GVPCCC – invite legislators, media, agencies, etc. 
